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CEU Sales

SPONSORSHIP 
OPPORTUNITIES FOR 
CEU EDUCATIONAL 
ARTICLES

States often require 
designers to continue their 
education to maintain their 
license in order to practice 
interior design. Designers 
are often too busy to travel 
to educational workshops 
to earn credits. That’s why 
interiors+sources offers 
a Continuing Education 
Series in print and 
online. interiors+sources 
Continuing Education 
Series articles allow 
design practitioners to 
conveniently earn valuable 
continuing education unit 
credits (CEUs) through the 
pages of the magazine.

interiors+sources is 
pleased to offer IDCEC and 
AIA Continuing Education 
Credit opportunities on 
the editorial pages of 
the magazine. IDCEC 
approved CEUs are 
accepted by ASID, IDC, 
IDEC and IIDA.

HOW IT WORKS
Subscribers earn IDCEC CEU credit by reading interiors+sources!
 
We provide a complete, turnkey process. We assign CEU articles to be written by industry experts 
with content provided by manufacturers. We submit them to IIDA (for IDCEC accreditation) and AIA 
for approval. The articles are edited to be in-depth explorations of a variety of important topics, 
including sustainability, ergonomics, designing for the workplace, leadership, and more. Using the 
content, we write a test for the reader that requires close reading of the content. This means each 
feature story is certain to receive maximum readership attention.

WHAT IT MEANS FOR YOU
As a sponsoring advertiser, you will affiliate your brand with crucial information that leading 
designers seek. You will create a stronger bond by helping them become better informed and by 
helping them solve problems. Not only will you have the chance to include your company name, 
logo, and company profile in interiors+sources magazine, but online posting of the feature and test 
questions provides excellent Web exposure for you, the sponsor.

By Robert Nieminen  |   Sponsored by Fuse Commercial Flooring All iance

learning
objectives  
interiors+sources’ 

Continuing Education  

Series articles allow  

design practitioners to earn 

continuing education unit 

credits through the pages  

of the magazine. Use the 

following learning objectives 

to focus your study while 

reading this issue’s article. 

To receive one hour of  

continuing education credit 

(0.1 CEU) as approved by 

IDCEC, read the article,  

go to interiorsandsources.

com/ceus, and follow the 

instructions.

After reading this article, you 

should be able to:

◗ Identify problems leading 

 to flooring failure resulting 

 from the presence of 

 excess moisture.

◗ Name two areas of concern 

 as it relates to concrete and 

 moisture.

◗ Outline a plan of action for 

 preventing or remediating 

 concrete moisture issues.

◗ Explain the difference 

 between two moisture 

 test methods for concrete 

 used today.

EPICFAIL:
THEPROBLEM
OFMOISTURE&
FLOORING

n any commercial interiors project, flooring specification establishes the 

foundation upon which so much of successful design hinges. From way-

finding and safety to noise attenuation, branding, and aesthetics, there is 

hardly an element of an interior design program that is not either enhanced or 

hindered by the choice of flooring within a space. As such, the floor selection 

and installation process can often be the deciding factor between a beautiful, 

effective environment and a costly mistake.

Yet in spite of flooring’s significance within the scope of a project, too many 

design, construction, and building management professionals often overlook 

or neglect to effectively address the most commonly recurring and expensive 

flooring-related problem: moisture. In fact, North American commercial property 

owners spend an estimated $2.4 billion on remediation of structures and floor 

coverings as a result of moisture-related flooring failures annually. An additional 

$1.2 billion is spent on topical moisture treatments (of varying effectiveness) in an 

effort to address moisture issues prior to the floor covering being installed. These 

incidents add significant cost to any project in terms of project delays, unplanned 

expenses associated with costly topical systems, flooring replacement, and litigation, 

as well as the incalculable lost-opportunity cost associated with business 

disruptions, loss of reputation, and loss of return customers. 

Fortunately, there are a number of steps design and construction professionals  

can take to mitigate these risks, including conducting proper testing procedures, 

identifying and addressing areas of concern, engaging in effective communication  

(early) with the project team, and advance planning. This CEU will not only 

identify the most troublesome flooring problems created by the presence  

of moisture in concrete, but will also outline specific steps that design  

practitioners and facility executives can take to reduce the risks of  

exposure to this persistent and expensive issue. 

The most  

common and 

recurring issue 

leading to  

flooring failures 

is expensive to 

fix—but there 

are ways to help 

prevent it.  
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By Robert Nieminen  |   Sponsored by ATI

learning
objectives  
interiors+sources’ 

Continuing Education  

Series articles allow design 

practitioners to earn  

continuing education unit 

credits through the pages  

of the magazine. Use the 

following learning objectives 

to focus your study while 

reading this issue’s article. 

To receive one hour of  

continuing education credit 

(0.1 CEU) as approved by 

IDCEC, read the article, then  

visit interiorsandsources.

com/home/ceus.aspx  

to take the associated 

follow-up test. 

After reading this article, you 

should be able to:

◗ Provide a definition of 

 evidence-based design 

 (EBD).

 

◗ Identify five positive medical 

 outcomes as a result of 

 using EBD principles.

◗ Explain the documented 

 benefits of using visual arts  

 in healthcare facilities.

◗ Select appropriate 

 substrates for digital 

 printing in specific 

 applications.

THEARTOF 
HEALING SPACES 
THATPERFORM

he design of healthcare facilities has been influenced by a number of trends in recent 

years that share a key element in common: a focus on patients. Whether it’s creating  

single-patient rooms with residential touches to make them feel more inviting or  

providing access to daylight and views to nature and beautiful artwork, it’s clear that patient 

comfort, satisfaction, and outcomes have taken a front seat in the design of hospitals and  

outpatient medical centers. 

Underlying the patient-centered care model is credible research that links design with 

improved patient and worker safety, patient outcomes, environmental performance, and 

operational efficiency.1 Better known as evidence-based design (EBD), this maturing field of 

practice has made tremendous strides since its adoption in the early 2000s, thanks in large part 

to the launch of the Center for Health Design’s Pebble Project, a dynamic collective of forward-

thinking healthcare organizations, architects, designers, and industry partners that share 

knowledge and tools to assist in the creation of research-based healthcare design projects.2 

Using EBD principles, healthcare facilities today are designed not only to support and facilitate 

state-of-the-art medicine and technology, patient safety, and quality patient care, but to also 

embrace the patient, family, and caregivers in a psycho-socially supportive, therapeutic environment.3

Additionally, the move toward patient-centered care has been accelerated recently due to the 

passage of the Affordable Care Act (ACA) in 2010, the largest reform to the American healthcare system 

since the establishment of Medicare in 1965.4 Under the ACA, for the first time healthcare providers  

are being rewarded for improving quality and patient satisfaction—outcomes that have been directly 

linked to the design of buildings.5 To design practitioners, the positive impact of the built environment 

on occupants likely comes as no surprise, but quantifying that claim is a bigger challenge. 

“Every element of a built environment can have a considerable positive or negative impact on 

our state of mind and emotional well-being, or so we like to think,” said psychologist Dr. Nicola 

Davies, author of “Empathy in Architecture.” “But how can we prove it? That’s where evidence-

based design comes into play—and, fortunately, as research on the psychological and neurological 

impact of certain design elements is constantly being enhanced, designers are more equipped 

than ever with objective facts to back up their seemingly subjective choices.”6  

This CEU will examine the growing practice of evidence-based design in the healthcare industry, 

As a facet of  

evidence-based 

design, artwork plays 

an important role  

in healthcare  

facilities—and it  

is taking on exciting 

(and durable)  

new forms.
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Designers responsible for the 

remodel of Johns Hopkins' Nelson/

Harvey Building in Maryland  

incorporated graphic artwork 

inspired by local landscapes on a 

durable, cleanable substrate. YOUR
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SPONSORSHIP PACKAGES: 
GO FOR THE GOLD!
BASIC PACKAGE  |  $13,225

One full-page, four-color ad on the left-hand page, opposite the 
opening page of the feature story.

Your company logo placed on the opening editorial page  
(must be an approved IDCEC CEU provider in order for logo to  
be placed on opening page).

A 100-word company profile following the test.

Replicated Web exposure on interiorsandsources.com.

GOLD PACKAGE  |  $15,525
All the benefits of the basic package plus:

A banner ad on the opening editorial page of the Web version  
of the continuing education program.

An e-blast to our interior designer subscribers encouraging  
them to visit interiorsandsources.com to earn CEU credit  
by reading your sponsored article and taking the test.

A PDF of your sponsored article posted on your website with 
a link to interiorsandsources.com, where designers can  
earn CEU credit.
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